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Media Training 
with 

ONDCP’s Office of Public Affairs 



Effective Storytelling 
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Why Compelling Stories Matter:

1. Raise your coalition’s profile.

2. Build awareness about your mission.

3. Establish credibility through press 
coverage.
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Focus on people,
not just programs.
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Checklist for Good Stories
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 Simple

 Short

 Active

 Character

 Turning point

 Focused



Seek story ideas.
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Start a story file.
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Practice.
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How to Use Social Media to 
Tell Your Stories and Engage 

Your Community
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Engage with us.
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Follow, @ mention, and re-tweet:
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@ONDCP @Botticelli44 @ONDCPespanol



Follow our blog 
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www.whitehouse.gov/ondcp/blog

…and look for opportunities to 
submit guest blog posts.



Use Social Media 
Effectively
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Step 1: Establish your presence. 
Your website is your embassy, 

your social media accounts are your ambassadors. 

Website Building and Management 
◦ Squarespace or Wix

Social Media: The Ambassadors
◦ Facebook, Twitter, Instagram, YouTube, Pinterest, LinkedIn – keep it 

manageable.

SOURCE: (HTTP://KNOWHOWNONPROFIT.ORG) 



Step 2: Make Social a Priority
Dedicate daily staff or intern time to posting informative, 
interesting, galvanizing and fun content. 
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EFFECTIVELY-USE-SOCIAL-MEDIA-FOR-SOCIAL-CHANGE

1. Gather advocates by interacting with them where they are. 
2. Use an authentic voice.
3. Create sustained conversations with recurring events.
4. Two-way conversations.
5. Identify your demographic and where they spend time online.
6. Don’t equate social media with dumbed down conversation.
7. Be innovative.



Step 3: Experiment, Measure and Repeat
Monitor what works using:
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ANALYTICS-THE-NEW-FACEBOOK-INSIGHTS-AND-PINTEREST-ANALYTICS)

Twitter Analytics Facebook Insights

http://knowhownonprofit.org/


Facebook Insights and Ads
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Step 4: Listen. 

Explore hashtags on Twitter 
(by location) and Instagram to 

listen and understand the 
types of conversations teens in 
your area are already having. 
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The Power of Hashtags 
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Where Teens are Online
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Facebook, Instagram, YouTube
Facebook still commands the most daily users among high school students, but

Instagram and YouTube are influential parts of teen media diet.
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Limited-Visibility Social Networks

SOURCE: (HTTP://KNOWHOWNONPROFIT.ORG) 

SnapChat, WeChat
and WhatsApp are 

increasingly popular 
among teens.



How to Monitor News
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Watch and read the news
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Media Monitoring Tools

SOURCE: (HTTP://KNOWHOWNONPROFIT.ORG) 



Which reporters cover 
which beats?

SOURCE: (HTTP://KNOWHOWNONPROFIT.ORG) 



Getting to know reporters
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• Coffee or lunch meetings
• After-hours events and networking events
• Scheduled meetings at their office or station 



What to Discuss at a Meeting

Get to know them!

What types of stories are they working on?

What are they interested in covering relating to 
your organization?
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Handling Reporters’ Questions
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Handling Reporters’ Questions

Designate one media contact.
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Handling Reporters’ Questions

Ask before you answer:   

◦ What outlet are you from (and get contact info)?
◦ What is the story about?
◦ Who else have you spoken to or will you be speaking to?
◦ What is your deadline?
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Handling Reporters’ Questions

Written response or interview?



Preparation is Key
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Focuson your key message

Answer the question 

Bridge to your key message

Be Honest
Rephrasequestions

Keep it short and simple 



Focus on people, 

not just programs.
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Handling Reporters’ Questions



Lean on Us!
Use ONDCP Office of Public Affairs as a resource

#DrugFreeCommunities on Twitter 

Contact us 202-395-6618 or at MediaInquiry@ondcp.eop.gov
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